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      广告史的研究是广告理论研究的发展基础，是对广告发展规律的经验总结
，是广告业创新的宝贵资料来源。从中国和世界广告发展的轨迹中，可以发掘出某
些有价值的历史资料，探索一些有意义的问题，归纳总结出有启发价值的规律。





































         
         
      The study of history of advertisement is the basis of theoretical study of
advertisement, and is the summary of experience about the rules of the
development of advertisement. Besides, it is a precious source of raw material of
innovation in the industry of advertisement. From the development trace of
advertisement both in China and the world, some valuable historical materials can
be found. And by exploring some meaningful issues, some rules of enlightening
value can be summarized.
     In recent years, there is a boom of the research about the history of China’s
advertisement, which has gained certain research findings that have provided a
precious basis for succeeding research. However, since many historical materials
about China’s ancient advertisement are losing, and most of them scatters in
many literary and art works, while few can be found in historical records.
Therefore, it is very important to search and collect those historical materials for
the research of China’s history of advertisement. Besides, at present most of the
researches mainly focuses on the development of commercial advertisement,
which is a form of advertisement for economic activities. While as for social
advertisement, such as decree-releasing, military information and cultural
transmission, in-depth and comprehensive research has rarely been done on it,
which is a week link in the study of China’s history of advertisement.
     The historical period from China’s Sui Dynasty and Tang Dynasty to Song
Dynasty is a flourishing period in China’s history within which the society and
politics were relatively stable; the economy achieved unprecedented prosperity;
the culture and art developed rapidly; different nationalities communicated
frequently and a relatively big progress was made in foreign trade. Therefore, in
this historical background, the advertisement in this period had shown new













communication effects, unprecedented progress had been achieved. Thus it was
a prosperous phase in the history of China’s advertisement.
     Through probing into the development of advertisement in Sui, Tang and Song
Dynasties and taking into consideration the political, economic and cultural
background of this period, this dissertation aims at finding out some features of
regularity of China’s advertisement. Admittedly, the progress of social production
and the prosperity of commodity economy have greatly accelerated the
development of advertisement in which greater progress has been made
compared with former periods no matter in the contents, the form of media and
the range of application. And the research of the development advertisement of
this period, is not only a retrospect of the prosperity of China’s advertisement of
this period, but more importantly, is to find a better way of thinking and a
framework of research.
     The innovation of this dissertation lies in its new perspective of comprehensive
development, that is, to discuss the characteristics and rules of the development
of China’s ancient advertisement in combination with comprehensive factors such
as the socio-culture, ideological concept and political environment etc. Especially
according to the disadvantage of present China’s history of advertisement
research, that is, the lopsided research from the perspective of commercial
advertisement, the dissertation starts from the perspectives of both commercial
advertisement and social advertisement and in combination with rich materials
from literature and art works to explore the course of development of
advertisement in social activities such as economy, culture and military in Sui,
Tang and Song Dynasties.
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